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ENGLISH VERSION

Explain the importance of picture in advertising and
discuss various types of pictures in advertising.

OR
Clarify the meaning of copy writing and describe the
copy writing including types of heading of copy.

Prepare a specimen of advertise for ‘GHATA’ brand
hair oil.

OR
Prepare a specimen of advertise for ‘SWACHCHHA’
brand washing soap.

Explain various phase of advertising campaign.

OR
Explain balance layout and imbalance layout. Narrate
types of advertising layout.

(a) Discuss types of advertisement.
OR
(a) Explain the types of copy as per style.

(b) Discuss 15 suggestion made by Ogilvy to make
advertisement impressive with photo.
OR
(b) Explain the rate of recall for remembering
advertisement.

Write short notes : (any two)

(1) Television advertisement

(2) Transmigration Model

(3) Limitation of radio advertisement
(4) Media consumption system.
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